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1 MosicHIOBAJIbHA 3aMUCKA

Camocriiina poOoTta 3m00yBauiB OCBITH € CKJIQJOBOI0 HABYAJIHHOTO IPOLECY, BAKIMBUM
YMHHUKOM, KU (popMye BMIHHS HaBUaTHCS, CIPUSE aKTHUBI3aLlii 3aCBOEHHS HUMHU 3HaHb. CamocCTiliHa
poboTa 3700yBadiB OCBITM € OCHOBHUM 3acO00M OTaHyBaHHS HABYAJIBHOTO Marepiany y
11033ayAUTOPHUAN Yac.

Jani MeToauuHI BKa3iBKM MPHU3HAYCHI I caMOCTiHHOT poboTu 3100yBadiB ocsitu I xypcy
cnenianbHOCcTi 073 «MeHemKMEHT» BIAMOBIAHO 10 HaBYAJIBHOI mporpamu i pospaxoBani Ha 104
TOJIVH.

OCHOBHOIO METOIO JaHUX METOJIMYHUX BKA31BOK € HABYUTH MalOyTHIX CIEHIaIiCTIB CAMOCTINHO
KOPHUCTYBATHCS CIEIIAJIbHOIO JIITEPATypOI0, PO3BUHYTH NMPAKTHYHI HABHYKWA YHUTAHHS, TEPEKIIay Ta
PO3YMIHHS JIiTEpaTypu 3a (axoM aHTJIHCHKOI MOBOIO, 30aradeHHsl 3amacy (axoBOi JIEKCUKH Ta
PO3IIMPEHHS KPYro30py YhTaya.

Metoan4uHi BKa3iBKH BKJIIOYAIOTh CAMOCTIHI poOOTH, IO MICTATh TEKCTH, JI0- Ta MICISATEKCTOB1
BIIPaBH, BIPAaBH 3 IpaMaTWKH, (axoBY JIEKCHKY, BHpa3d. Bing 3100yBadya BHMAara€TbCs BXKHBAHHS
AKTUBHOI JICKCHKHM 3a CHEI[IAIbHICTIO INUIAXOM BUIMOBIACH Ha TOCTAaBJICHI TUTAaHHS, MEpPEKIa,
MPOJIOBKEHHS peUYeHb, CKIAAaHHs J1ajoTiB, aHOTAIlll Ta TOTIOBIACH.

MeToauyHi BKa3iBKH CIIPSIMOBaHI Ha 3aKpIIJICHHS JJEKCUYHOTO Ta TPaMaTHYHOTO MaTepiaiy.

2 3arajbHi MeTOANYHI BKa3iBKHU
BkaziBku MICTSITh TpaMaTW4yHI Ta TEXHIYHI TE€MHU JUIS BHKOHAHHS CaMOCTIMHOI poOoTH
3100yBadviB OCBITH, Ha3BU TEKCTIB /I YUTAHHSA Ta IMEpEKIany 1 Mepelik HaBYaIbHO—METOIUIHUX

JOKeper.



3 OpieHTOBaHMIf TeMATHYHHU IJIAH 3 TeM, IKi BHHeCeHi Ha caMoCTiiiHy po6oTy

Ne KinbkicTh
POSALLY, HasBa po3miny i Temu PO Tla
TeMHU CaMOCTIHY
poboTy
1 2 3
5 ceMecTp
Posznin 1 Exonomika

1 Po6ora 3 TexcroMm: «Needs, Wants and Demand» 4
2 Jlexcuko-TpamMaTHyH1 BOPABH 32 TEMOIO 4
3 ITucemoBHit nepekiaa Tekety: «Goods and Servises» 4
4 Jlexcuko-TpamMaTHyH1 BOPABH 32 TEMOIO 4
5 ITuceMoBuii mepeknan Tekcty «Macroeconomic Goals» 4
6 Jlekcuko-rpamMaTHyHi BIIpaBy 3a TemMoto «Business Cycle» 4
7 Jlekcuko-TpamMaTHyH1 BOPaBH 4
8 IMucemoBnii nepexnay rekcry «<ICAO». 4
9 Jlexcuko-rpamaTuyHi BopaBH 1o Tekcty: «IATA». 4
10 IMucemoBuii mepexian Tekcty «Airline Operating Costs» 4
11 Jlekcuko-rpamMaTHyHi BIIpaBu 1o Tekcty: «Microenvironment» 4
12 [MucemoBuii mepexia Tekcty «Macroenvironment». CkiraganHs aHOTAITiT 4
13 Jlexcuko-rpamMaTHyH1 BOPABH 110 TEKCTY 4
14 Bceroro 3a pozainom 1 52

Beroro 3a 5 cemectp 52

6 cemecTp
Posmin 2 Jlorictuka

15 ITucemoBuii mepexian Tekcty «Job Discription» 3
16 Jlexcuko-rpaMaTU4Hi BIPaBU 3
17 IMucemoBuii mepeknan tekcty «Modes of Transportation in Logistics. 3

Continued»
18 Jlexcuko-rpaMaTUyHi BIIpaBU 3
19 IMucemoBuii mepexan tekcry «Classification of Incoterms» 3
20 Jlexcuko-rpaMaTUyHi BIIpaBU 3
21 IMucemoBuii mepeknan Tekcty « Terms of Payment in International Trade» 3
22 Jlexcuko-rpaMaTUyHi BIIpaBU 3
23 ITuceMoBuii mepekian TekcTy: «Export Documents. Continued». 3
24 Jlexcuko-rpaMaTU4Hi BIIpaBU 3
25 ITuceMoBwii mepekian Tekcty: «International Commercial Terms» 3
26 JlexcuKo-rpaMaTH4Hi BIIpaBU 3
27 [MTucemoBwmii mepeknan Tekcty: «Methods of Payment» 3
28 Jlekcuko-TpamMaTuy4Hi BIPaBU 3
29 [MTucemoBwmii mepeknan Tekcty: «Methods of Payment 2» 3
30 JIekcuko-TpamMaTuy4Hi BIPaBU 3
31 [MTucemoBwmii mepeknan Tekcty «An Offer. Kinds of Offers» 2
32 BuBuntu: «Structure of business letter». IlpaBuna ckiagaHHs JAUIOBOTO 2

JHcTa

Bceboro 3a poszaiiom 2 52

Bceboro 3a 6 cemectp 52

Bcboro 3a HaBYaNIbHOIO AUCIUILITIHOO 104




4. MeTonn4Hi BKa3iBKH 10 caMOCTiiiHOI podoTHn
Posaia 1. «<ExoHomika»

Tema 1. PoGora 3 Tekcrom: «Needs, Wants and Demand»

Exercise 1. Learn the following words and word combinations.

requirement — BUMOra

acceptance — CXBaJICHHS, IPUXWIBHICTh
accomplishment — JIOCATHEHHS, YCITiX
means — 3acid

survival — BW)KUBaHHS

willingness — TOTOBHICTb

Exercise 2. Read, translate and give the gist of text 1.

Text 1. Needs, Wants and Demand

Economics like any other social science has its own vocabulary. To understand economics, a review of
some key terms is necessary: needs, wants, and demand.

A need is a basic requirement for survival. People have basic needs such as food, clothing and shelter.
People also have higher level needs, such as communication, love, acceptance, knowledge, hope and
accomplishment.

A want is a means of expressing a need. Food, for example, is a basic need related to survival. To satisfy
this need, a person may want a pizza, hamburger or other favourite food. That is there is any number of foods
that will satisfy the basic need for food.

The point is that the range of things represented by the term “want” is much broader than those
represented by the term “need”.

Sometimes the difference between a want and a need is clear, at other times, it is not.

A basic need is reflected in a want for a particular product. A want cannot be counted in the marketplace
until it becomes a demand — the willingness and ability to purchase a desired object.

Exercise 3. Give English equivalents.
CycminpHa Hayka, OCHOBHI TepMiHHW, OaaHHS, TIONMUT, BHMOTa, OCHOBHI TOTPeOH, CIIIKYBaHHS,
TIPUXWIBHICTD, Hais, TOCSITHEHHSI, OaxkaHa pid, 3aJ0BOJILHATH OTPEOH.

[TutanHs 171 CAaMOKOHTPOJIIO:
1. BuBuuTtH ciioBa 3a TEMOIO.
2. Ilepexian Texcry: «Needs, Wants and Demand».

Tema 2. JlekcuKO-TpaMaTH4YHi BIPAaBH 32 TEMOIO
[IutanHs 11 CaMOKOHTPOJIIO:
1. BukoHaT# BIpaBu 3a TEMOIO MUCHMOBO.

Exercise 4. Complete the sentences according to text 1.
1. Aneedis ... . 2. People have basic needs such as ... . 3. A want is ... . 4. A basic need is reflected in

....5.Ademandis... .

Exercise 5. Match the terms on the left with the definitions on the right.

Term Definition
1. want a) the state or fact of continuing to live or
2. need exist, typically in spite of an accident,
3. demand ordeal, or difficult circumstances.
4. survival b) acquire (something) by paying for it; buy
5. acceptance c) a desire for something.
6. satisfy d) approval or favorable regard.



7. purchase e) circumstances in which something is
necessary; necessity.
f) fulfill (a desire or need).
g) the desire of consumers, clients, employers,
etc. for a particular commaodity, service, or
other item.

Exercise 6. Translate the phrases into Ukrainian paying attention to different meanings of the words want,
need and demand.

Physical need; satisfy a need; basic human need for food; to live in need; for need of; to need badly; you
needn't shout; for / from want of something; to be in (no) want of something; to supply (anticipate, consult,
provide for) one's wants; to come to want; to want something badly / desperately / very much; her hair wants
cutting; my wants are few; to be wanted by the police; demand for higher pay; to demand higher pay; to make
demands; on demand; the law of supply and demand; to meet / satisfy consumers' demand; to be in demand.

Exercise 7. Translate into English.

1. IMoTpeba - 11e OCHOBHA BUMOTa JJjis BYOKMBaHHSA. 2. JIF0M MalOTh OCHOBHI ITOTPeOH, TaKi K Dka, Osr
Ta x)uTi0. 3. CHiIkyBaHHS, KOXaHHS, IPUXHIBHICTh, MI3HAHHS, HA/is Ta JOCATHEHHs - II€ JIFOJIChKI MOTpedH
BHIILIOTO TaTyHKY. 4. baxkaHHs - 11e 3aci0 BUpaXkeHHs noTpeOu. 5. ITomuT - 11e rOTOBHICTh Ta 3JATHICTh KYIHTH
OaxkaHy pid.

Tema 3. IlucomoBumii mepekJiag rekery: «Goods and Servises».
JIeKCHKO-rpaMaTHYHi BIPABH 32 TEMOIO
[IuTanHs A9 CAMOKOHTPOJIIO:
1. BuKoHaTH HIepeKiIa TeKCTY
2. BuKkoHaTH MICEMOBO JICKCHUKO-TPaMaTH4HI BIIPABH JI0 TEKCTY

Exercise 1. Learn the following words and word combinations.

tangible — BiIYyTHHI Ha JOTHK, MaTepiaIbHUI
nutrient — MOKHMBHA PEYOBHHA

deplete — BHCHA)XYBATH, BUUEPITYBATH

enhance — MOJITIITYBaTH, IOCHIFOBATH

intangible - HeBimYYTHHMII HA TOTHK, HEMATEPiATbHUI
utilize - BUKOPHUCTOBYBATH

Exercise 2. Read, translate and give the gist of text 3.

Text 3. Goods and Services

It takes land, labour, and capital that are used by an entrepreneur to produce goods and services that will
ultimately be used to satisfy our wants. Goods are tangible, meaning they are something that can be seen or
touched. The production of goods requires using limited resources to produce in order to satisfy wants. An
example might be a farmer who grows grain. The farmer uses farm equipment manufactured from resources;
ground is a natural resource that is used to grow the grain; and because the growth of grain depletes the nutrients
in the soil, the farmer must use fertilizers to restore the nutrients. Limited resources are used to produce natural
or chemical fertilizers, but they are necessary for crop production. Water might be used to irrigate the crop and
enhance production. When the crop is ready for harvest, the farmer uses additional resources to complete the
process - equipment, gasoline, labour, and so on - which results in a good that can be used or sold for use by
others.

Services are provided in numerous ways and are an intangible activity. There is no doubt that one can
often see someone providing a service, but the service is not something that someone can pick up and take home
to use. An example of a service is a ride in a taxi through a crowded city. It takes resources for the owner or
driver to provide the service, and a passenger is consciously aware of riding in a taxi. When the ride is
completed and the provider has been paid, the passenger does not have anything tangible to hold except the
receipt. However, resources have been used to provide the service. The automobile used as the cab, the fuel used
to operate the cab, and the labour of the driver are all examples of resources being used to provide a service that



will satisfy a want.

It is important to understand that because goods and services utilize resources that are limited, goods and
services are also scarce. Scarcity results when the demand for a good or service is greater than its supply.
Remember that society has unlimited wants but scarce resources. It is scarcity, then, that causes consumers to
have to make choices. If individuals cannot have everything they want, they must decide which of the goods and
services are most important and which they can do without.

Exercise 3. Give English equivalents.

3aI0BONBHATA Oa)kaHHS, MaTepiaibHUM, HeMmaTepialbHUN, BHPOOHHUIITBO TOBapiB, OOJaHAHHS,
BHUEPIYBaTH TOXXHBHI PEYOBHMHHU, NOOPHBA, BIIHOBIIIOBATH, 3POIIYBAaTH, IMOKPAIyBaTH, HAJaBaTH IOCIYTY,
KBHUTaHIIiSA, TaJIbHE, BAKOPUCTOBYBATH.

Exercise 4. Answer the questions on text 3.

1. What does an entrepreneur use to produce goods and services? 2. What does the word “tangible”
mean? 3. What does the production of goods require? 4. Why are services intangible? 5. Why are goods and
services scarce? 6. What causes consumers to make choices?

Exercise 5. Match terms on the left with the definitions on the right.

Term Definition

1. goods a) perceptible by touch

2. services b) make available for use

3. tangible c) the desire of consumers, clients, employers,
etc. for a particular commaodity, service, or
other item

4. intangible d) things that are made to be sold

5. supply e) unable to be touched or grasped; not having
physical presence

6. demand f) the amount of a good or service offered for
sale

7. provide g) the action of helping or doing work for
someone

Tema 4. IlucbMoBHii nepekiaa Tekery «Macroeconomic Goals»
[TutaHHs 11 CAMOKOHTPOJIIO:
1. BuBuuTH ciioBa 110 TEMI.
2. Cxy1acTH 3alMTaHHs 70 TEKCTY.

Exercise 1. Learn the following words and word combinations.

aggregate — CYKYIIHUH, 3arajJlbHul

lessen — 3MEHIITYBaTH

recession — 3HWKEHHS, cra]l (BUPOOHUIITBA, TIOMUTY TOIIO)
at hand — HasIBHUH

disruption — po3maj, MopyIIeHHsI, IepepBa Y BUPOOHHUIITBI
pursue something  — raatucs (3a YUMOCH); TIEPECITiTyBaTH
fluctuation — KOJIUBAHHS

Exercise 2. Read, translate and give the gist of text 4.

Text 4. Macroeconomic Goals

Full employment, stability, and economic growth are the three macroeconomic goals most relevant to the
aggregate economy and consequently are of prime importance to the study of macroeconomics.

Full Employment. Full employment is achieved when all available resources (labor, capital, land, and
entrepreneurship) are used to produce goods and services. This goal is commonly indicated by the employment
of labor resources (measured by the unemployment rate). However, all resources in the economy - labor, capital,
land, and entrepreneurship - are important to this goal. The economy benefits from full employment because
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resources produce the goods that satisfy the wants and needs that lessen the scarcity problem. If the resources
are not employed, then they are not producing and satisfaction is not achieved.

Stability. Stability is achieved by avoiding or limiting fluctuations in production, employment, and prices.
Stability seeks to avoid the recessionary declines and inflationary expansions of business cycles. This goal is
indicated by month-to-month and year-to-year changes in various economic measures, such as the inflation rate,
the unemployment rate, and the growth rate of production. If these remain unchanged, then stability is at hand.
Maintaining stability is beneficial because it means uncertainty and disruptions in the economy are avoided. It
means consumers and businesses can safely pursue long-term consumption and production plans. Policy makers
are usually most concerned with price stability and the inflation rate.

Economic Growth. Economic growth is achieved by increasing the economy's ability to produce goods
and services. This goal is best indicated by measuring the growth rate of production. If the economy produces
more goods this year than last, then it is growing. Economic growth is also indicated by increases in the
guantities of the resources--labor, capital, land, and entrepreneurship-used to produce goods. With economic
growth, society gets more goods that can be used to satisfy more wants and needs-people are better off; living
standards rise; and scarcity is less of a problem.

Exercise 3. Make sure you can translate the following phrases.

Prime importance, consequently, available resources, entrepreneurship, goods and services, the
employment of labour resources, unemployment rate, to lessen the scarcity problem, to achieve satisfaction, to
limit fluctuations, recessionary declines, inflationary expansions, long-term consumption, to measure the
growth, rate of production, living standards.

Exercise 4. Put 4 types of questions to the sentence.
Policy makers are concerned with price stability and the inflation rate.

Exercise 6. Analyze the -ing form.

1. Famous for its Windows operating system, Microsoft is the world’s Nel software company. 2. Stop
trying to make the company expand. 3. A three-day weekend will reduce the factory’s heating costs. 4.
Stability is achieved by avoiding or limiting fluctuations in production, employment, and prices. 5. Maintaining
stability is beneficial because it means uncertainty and disruptions in the economy are avoided. 6. Economic
growth is achieved by increasing the economy's ability to produce goods and services. 7. With economic
growth, society gets more goods that can be used to satisfy more wants and needs-people are better off; living
standards rise; and scarcity is less of a problem

Tema 5. Jlekcuko-rpaMaTHYHi BpaBu 3a Temoro «Business Cycle»
[TuTaHHs 4151 CAMOKOHTPOJTIO:
1. Ilpounrtatu TekcT : «Business Cycle» Bumucat i BUBYHTH HOBY JICKCHKY.
2. BUKOHATH JICKCHUKO-TpaMaTU4Hi BIPaBH JI0 TEKCTY

Exercise 1. Learn the words and phrases from the text.

gross domestic product —  BQJIOBUI BHYTPIIIHINA TPOLYKT
trough — HaiHK4Ya TOYKa; JHO
recovery —  BIJHOBJIEHHS; ITiAHOM

output — TPOIYKIIisl; BUITYCK

Exercise 2. Read, translate and give the gist of text 5.

Text 5. Business Cycles
Business cycles are more-or-less-regular fluctuations in the level of economic activity. These are the up
and down phases that accompany the increases or decreases in gross domestic product. Each business cycle goes
through four phases: peak, recession, trough, and recovery. These are positions on the cycle and indicate the
level of income, output, and employment. Figure 2 is a business cycle with the phases identified. The peak is the
highest point; the declining period is the recession. A deeper, longer recession is sometimes called a depression.
The trough is the lowest point and recovery is the upwards wing. Although all business cycles follow the same
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pattern of peak, recession, troughs, and recovery, not all cycles are the same. Some peaks are higher than others,
some recessions are longer and more severe, and other variations occur from cycle to cycle. The lower portions
of the cycle are usually accompanied by high rates of unemployment. Yet upward movements on the business
cycle that reduce unemployment may result in increased inflation. The term unemployment is frequently used in
macroeconomics. Unemployment means that there are people looking for a job but are unable to find work at
the going wage. There may be work available that they are not trained to do, or there may be work available in
other areas of the country. But these people cannot find work that they are capable of doing, that would not
require relocating, or that would pay a wage they are willing to accept.

GDP Peak

/ Recovery
Recession /

Trough

Time
Figure 2. Business Cycle

This figure shows the phases of the business cycle. The high point is the peak, the declining portion is the
recession, the low point is the trough, and the rising portion is the recovery.

Exercise 3. Give Ukrainian equivalents.

More-or-less-regular fluctuations, up and down phases, increases or decreases in gross domestic product,
indicate the level of income, employment, pattern, to be accompanied by, high rates of unemployment, to reduce
unemployment, to result in increased inflation, macroeconomics, to require relocating, wage.

Exercise 4. Answer the questions.

1. What is business cycle? 2 What phases does each business cycle go through? 3. What do positions on
the cycle indicate? 4. Are all cycles the same? 5. What does the term unemployment mean? 6. What are the
main reasons why people can’t find work?

Tema 6. IlucbmoBuii nepexyan rekery «lCAO»
[TuTaHHs 4711 CAMOKOHTPOJIIO:
1. BukoHatu nepekiiaj TeKCTy
2. JlaTu BIINOBiAl HA TUTAHHS JI0 TEKCTY

Exercise 1. Learn the following words and word combinations.

permanent — TTOCTIHHMI

means —3acid

matter — IUTaHHA

air traffic control — YIPaBIiHHS MMOBITPSHUM PYXOM,
JIMCTIETYEPChKa CITyK0a

airworthiness — MPUAATHICTH JI0 eKCITyaTaril

facilities — 3aco0u 00CITyrOBYyBaHHS

implementation — 3apOBaHKEHHS

consequence — HACIIJIOK, pe3yabTaT

vary — 3MIHIOBATHUCS

take into account — Opatu 10 yBaru

Exercise 2. Read, translate and give the gist of text 2.



Text 2. International Civil Aviation Organization (ICAO)

In November 1944 a Convention on International Civil Aviation was signed by 52 States which set up the
permanent International Civil Aviation Organization (ICAO) as a means to secure international co-operation at
highest possible degree of uniformity in regulations and standards, procedures and organization regarding civil
aviation matters.

There are two major activities of ICAO:

a. those which cover generally applicable rules and regulations concerning training and licensing of
aeronautical personnel both in the air and on the ground, communication systems and procedures, rules for the
air and air traffic control systems and practices, airworthiness requirements for aircraft engaged in international
air navigation as well as their registration and identification, aeronautical meteorology and maps and charts.

b. those concerning the practical application of air navigation services and facilities by States and their
coordinated implementation in specific areas.

To meet the latter objective it was agreed to sub-divide the surface of the earth into a number of "regions"
within which distinct and specific air navigation problems of a similar nature existed. A typical example of this
process is illustrated by a comparison of the so-called "North Atlantic Region (NAT)", where the primary
problems concern long-range overseas navigation, with the "European-Mediterranean region (EUR)" where the
co-ordination of trans-European operations with domestic and short-range international traffic constitutes the
major problem. As a consequence of the above ICAO adopted the concept of Regions and Regional Offices on
the understanding that any regional activities could vary from Region to Region taking into account the general
economic, technical or social environment of the Region concerned.

Exercise 3. Answer the questions on text 2.

1. When was ICAO set up? 2. What is the aim of ICAO ? 3. What major activities does ICAO cover? 4.
Why was the surface of the earth sub-divided? 5. What do regions share? 6. Why do activities of ICAO vary
from Region to Region?

Tema 7. Jlekcuko-rpaMaTuyHi Bupasu 10 TekcTy: «|ATA»
[TuTaHHs A7 CAMOKOHTPOJIIO:
1. BUBUMTH HOBI CJIOBa 3a TEMOIO
2. BukoHaTu OryisiIoBE YNTAHHS TEKCTY
3. BukoHaTu BOpaBu JI0 TEKCTY

Exercise 1. Learn the following words and word combinations.

scheduled traffic — peryisipHi peticu
awareness — 00I3HaHICTh
impact — BIUIUB
stakeholders — aKIlioHepH
expertise — KOMIIETEHTHICTh
complexities — CKITAHOII

Exercise 2. Read, translate and give the gist of text 7.

Text 7. International Air Transport Association (IATA)

Air transport is one of the most dynamic industries in the world. The International Air Transport
Association (IATA) is its global trade organization.

Over 60 years, IATA has developed the commercial standards that built a global industry. Today, IATA’s
mission is to represent, lead and serve the airline industry. Its members comprise some 230 airlines - the worlds
leading passenger and cargo airlines among them - representing 93 percent of scheduled international air traffic.

IATA seeks to improve understanding of the industry among decision makers and increase awareness of
the benefits that aviation brings to national and global economies. It fights for the interests of airlines across the
globe.

IATA’s aim is to help airlines help themselves by simplifying processes and increasing passenger
convenience while reducing costs and improving efficiency. Safety is IATA’s number one priority, and IATA’s
goal is to continually improve safety standards. Another main concern is to minimize the impact of air transport
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on environment.

IATA ensures that people and goods can move around the global airline network as easily as if they were
on a single airline in a single country. In addition, it provides essential professional support to all industry
stakeholders with a wide range of products and expert services, such as publications, training and consulting.
IATA’s financial systems also help carriers and the travel industry maximize revenues.

For consumers, IATA simplifies the travel and shipping processes, while keeping costs down. Passengers
can make one telephone call to reserve a ticket, pay in one currency and then use the ticket on several airlines in
several countries.

IATA allows airlines to operate safely, securely, efficiently and economically under clearly defined rules.

IATA serves as an intermediary between airlines and passenger as well as cargo agents via neutrally
applied agency service standards and centralized financial systems.

A large network of industry suppliers and service provides gathered by IATA provides solid expertise to
airlines in a variety of industry solutions.

For governments, IATA seeks to ensure they are well informed about the complexities of the aviation
industry to ensure better, long-term decisions.

IATA’s aims are:

1. To promote safe, regular and economical air transport for the benefit of the peoples of the world, to
foster air commerce, and to study the problems connected therewith;

2. To provide means for collaboration among the air transport enterprises engaged directly or indirectly
in international air transport service;

3. To cooperate with the International Civil Aviation Organization (ICAO - the specialized United
Nations agency for civil aviation) and other international organizations.

Exercise 3. Translate into English.

1. 3aBmsku po6oti IATA macaxupu MOXyTh OPOHIOBATH KBHUTOK TO TeledoHY, CIUIAa4yBaTH B OJHIH
BaJIIOTI, a MOAOPOXYBaTH MmO pi3HuM KkpaiHam. 2. IATA Hamae mepeBard BCIM 3alliKaBJICHHM CTOPOHAM:
CHOXKMBaYyaM, aBiaKOMIIaHIsAM, [MOCTaYaIbHUKaM, BaHTAKHUM areHTaM, ypsaam tomio. 3. IATA crBopuia 4iTKo
BU3HAYCHI TMpaBWjia 3 YCIX BHUAIB AUIGHOCTI B aBiamidHid rtamysi. 4. Came IATA 3abesmedye Bci
ABTOTPAHCIIOPTHI MANPUEMCTBA 3acobamu s criBmpaili.5. JATA HamaraeTscs MOKPAIIUTHA B3a€EMOPO3yMIHHS
MDK CTPYKTYpPaMH, SKi TOCepeaHbo ab0 Oe3rmocepeIHbo 3arydeHi y cdepy asiarii.

Exercise 4. Answer the questions on text 7 and speak on IATA using the scheme

1. What does IATA stand for? 2. What industry is one of the most dynamic? 3. What is IATA’s
mission? 4. What/Who are the members of IATA? 5. What does IATA seek? 6. What does IATA fight for?
7. What are the priorities of IATA? 8. What does IATA provide for consumers /airlines/ industry
suppliers/governments? 9. What are the aims of IATA?

IATA

International Air Transport Association

Year of foundation: 1945 in Havana

Main document: Montreal, Geneva

Affiliates: more than 200 airlines

The main body General Annual Meeting

The executive body The Executive Committee

Financial Legal committee Technical Traffic committee | Medical committee

committee committee

accounting and | the legal ground cooperation the commercial all physiological

settlement bet- on which the among airlines activities of the and psychological
ween airlines, whole structure in operational | airlines, exchange | factors which might
currency and of interline and technical of traffic between affect safety,
exchange, taxati- | agreement and matters airlines comfort and effici-
on, charges, documentation ency of air crew
insurance, is based and passengers

statistics




Tema 8. [TucemoBuii nepekiaan tekery «Airline Operating Costs»
[IuTanH4 118 CAMOKOHTPOJIIO:
1. BUBYUTH HOBI CJIOBA JI0 TEKCTY
2. [IpounTatu OTISAA0BO TEKCT 1 3pOOUTH TE3U/TUIIAH TEKCTY

Exercise 1. Learn the following words and word combinations.

artificially — WTY4YHO, HENPUPOIHO

new startups — HOBIi MOYMHAHHS, HOBI CTapTH

hub — BY3JIOBHI aeporopT

operating cost () —  eKCIUTyaTaIliiiHi BUTpaTH

fixed cost (s) — TIOCTIitHI BUTpATH

full service airlines —  aBiaJiHii, mo 3a0e31meuyroTh TOBHUI KOMILIEKC 00CITyTrOBYBaHHS

internal cost center —  BHYTpILIHIMH KaJIbKYJISAIIAHU T Bimmim, 3BITHO-KQJIbKYJISIIIAHUAN
iAPO3 LT

consistent —  TIOCTIJOBHHM, CTIHKHM, BiAIOBITHUI

tax collector — TIOIATKOBHIA iHCIIEKTOP, 30Mpay MoJAaTKIB

lessor — OpEH/I0/aBellh

player — KOMIIaHisi, mo 6epe y4acTh y nepeBe3eHHsIX

new breed — HOBE TOKOJIHHS

accelerate the demand — TIPUCKOPIOBATH MOTPEOy

eke out —  TIOTMOBHIOBATH, JI0JIABATH, 30LIbIITYBATH

shakeout — meperpscka

bankruptcy law — 3aKOH MPO OaHKPYTCTBO

get rid of smth (smb) —  mO30yTHUCS Y4Oroch (KOroCh)

Exercise 2. Read the text, write a plan of the text in the form of statements.

Text 8. Airline Operating Costs

Full-service airlines have a high level of fixed and operating costs in order to establish and maintain air
services: labor, fuel, airplanes, engines, spares and parts, IT services and networks, airport equipment, airport
handling services, sales distribution, catering, training, aviation insurance and other costs. Thus all but a small
percentage of the income from ticket sales is paid out to a wide variety of external providers or internal cost
centers.

Moreover, the industry is structured so that airlines often act as tax collectors. Airline fuel is untaxed
because of a series of treaties existing between countries. Ticket prices include a number of fees, taxes and
surcharges beyond the control of airlines. Airlines are also responsible for enforcing government regulations. If
airlines carry passengers without proper documentation on an international flight, they are responsible for
returning them back to the original country.

Analysis of the 1992-1996 period shows that every player in the air transport chain is far more profitable
than the airlines, who collect and pass through fees and revenues to them from ticket sales. While airlines as a
whole earned 6% return on capital employed (2-3.5% less than the cost of capital), airports earned 10%, catering
companies 10-13%, handling companies 11-14%, aircraft lessors 15%, aircraft manufacturers 16%, and global
distribution companies more than 30%. (Source: Spinetta, 2000, quoted in Doganis, 2002).

In contrast, Southwest Airlines has been the most profitable of airline companies since 1973.

The widespread entrance of a new breed of low cost airlines beginning at the turn of the century has
accelerated the demand that full service carriers control costs. Many of these low cost companies are able to eke
out a consistent profit throughout all phases of the business cycle.

As a result, a shakeout of airlines is often occurring. Some airlines have declared bankruptcy. Some argue
that it would be far better for the industry as a whole if a wave of actual closures were to reduce the number of
"undead" airlines competing with healthy airlines while being artificially protected from creditors via
bankruptcy law. On the other hand, some have pointed out that the reduction in capacity would be short lived
given that there would be large quantities of relatively new aircraft that bankruptcies would want to get rid of
and would re-enter the market either as increased fleets for the survivors or the basis of cheap planes for new
startups.

Where an airline has established an engineering base at an airport then there may be considerable
economic advantages in using that same airport as a preferred focus (or "hub") for its scheduled flights.



Exercise 3. Put five key questions on the text.

Exercise 4. Give Ukrainian equivalents.

Fixed costs, operating costs, full-service airlines, to maintain air services, airport handling services, sales
distribution, catering, aviation insurance, tax collectors, to be untaxed, fees, surcharges, to enforce government
regulations, player, to collect and pass through fees and revenues, return on capital employed, a new breed of
low cost airlines, to accelerate the demand, to eke out a consistent profit, bankruptcy law, a wave of actual
closures, to reduce the number of “undead” airlines, to be protect from creditors via bankruptcy law, to be short
lived, to get rid of.

Tema 9. Jlekcuko-rpaMaTu4Hi BpaBu mo Ttekcry: «Microenvironment»
[IuTanHs 1718 CAMOKOHTPOJIIO:
1.BukoHatu OTJI/10BE€ YUTAHHS TEKCTY 9
2. Bukonanss Brnpasu 3-6 3a TEMOIO

Exercise 1. Learn the following words and word combinations.

marketing environment —  MapKETHHIOBE CEPEOBUILIC
perspective —  Teopis; KOHIIEIIIIist
supplier —  TOCTaYabHUK
machinery —  BUpoOHUYE 001aTHAHHS
management department  —  ympaBiTiHCHKHI BigIi
research department —  iHdpopMaIliitHO-aHaTITHIHAHN BiIiT
development department  —  mOCHIAHUIBKO-KOHCTPYKTOPCHKHMN  BiUIii
purchasing department —  BiIiN MaTepiaabHO-TEXHIYHOTO 3a0e3eUeHHS
operations department —  omepamiiiHuii BIAOT, BIAOIT eKcIuTyarartii
accounting department —  OyxranTepis
intermediary —  TIOCEpEeNHHUK
reseller — mocepeanuk ((ipma, 110 CHELiaTi3yeThCsA Ha ONTOBHUX IMOCTaBKaX Ta
TOPTrOBOMY TIOCEPEIHHUIITBI)
impact —  BIUIMB
financial publics — (himaHCOBI KON
hinder —  3aBa)KaTH
obtain funds —  3aJy4aTH KOIITH
level of credit —  piBeHb JOBipH
media publics —  KOHTaKTHa ayauTopist 3ac00iB iHhopMarrii
editorial —  peHaxiiiifiHa CTaTTs
government publics —  JIepyKaBHHI CEKTOP
legislation —  3aKOHOJABCTBO
citizen-action publics —  TPOMAJICBHKI TPYyIH BILIUBY
environmental group — ,,3eJIeHi”; TpyIa 3aXUCTy HABKOJIHUIIHBOTO CEPEIOBHIIA
minority group —  HallioHaJbHA MEHIIMHA
public spotlight —  IIEHTpP 'POMAJICHKOT yBaru
local public — MicCIIeBa CIIIBHOTA
neighbourhood and —  MICIIeBi Ta TPOMAJIChbKi OpraHi3arfii
community
organizations
general public —  IIMpOKa rPOMAJICHKICTh
internal public —  IOTaTHHH 1epcoHan GpipMu

Exercise 2. Read, translate and give the gist of text 9.

Text 9. Microenvironment
The market environment is a marketing term and refers to all of the forces outside of marketing that affect
marketing management’s ability to build and maintain successful relationships with target customers. The
market environment consists of both the macro-environment and the microenvironment.


http://en.wikipedia.org/wiki/Marketing

The microenvironment influences the organization directly. Micro tends to suggest small, but this can be
misleading. In this context, micro describes the relationship between firms and the driving forces that control
this relationship. It is a more local relationship, and the firm may exercise a degree of influence. It includes the
company itself, its suppliers, marketing intermediaries, customer markets, competitors, and publics.

The company aspect of microenvironment refers to the internal environment of the company. This
includes all departments, such as management, finance, research and development, purchasing, operations and
accounting. Each of these departments has an impact on marketing decisions. For example, research and
development have input as to the features a product can perform and accounting approves the financial side of
marketing plans and budgets.

The suppliers of a company are also an important aspect of the microenvironment because even the
slightest delay in receiving supplies can result in customer dissatisfaction. Marketing managers must watch
supply availability and other trends dealing with suppliers to ensure that product will be delivered to customers
in the time frame required in order to maintain a strong customer relationship.

Marketing intermediaries refer to resellers, physical distribution firms, marketing services agencies, and
financial intermediaries. These are the people that help the company promote, sell, and distribute its products to
final buyers. Resellers are those that hold and sell the company’s product.

Physical distribution firms are places such as warehouses that store and transport the company’s product
from its origin to its destination. Marketing services agencies are companies that offer services such as
conducting marketing research, advertising, and consulting. Financial intermediaries are institutions such as
banks, credit companies and insurance companies.

Another aspect of microenvironment is the customers. There are different types of customer markets
including consumer markets, business markets, government markets, international markets, and reseller
markets. The consumer market is made up of individuals who buy goods and services for their own personal use
or use in their household. Business markets include those that buy goods and services for use in producing their
own products to sell. This is different from the reseller market which includes businesses that purchase goods to
resell as is for a profit. These are the same companies mentioned as market intermediaries. The government
market consists of government agencies that buy goods to produce public services or transfer goods to others
who need them. International markets include buyers in other countries and includes customers from the
previous categories.

Competitors are also a factor in the microenvironment and include companies with similar offerings for
goods and services. To remain competitive a company must consider who their biggest competitors are while
considering its own size and position in the industry. The company should develop a strategic advantage over
their competitors.

The final aspect of the microenvironment is publics, which is any group that has an interest in or impact
on the organization’s ability to meet its goals. For example, financial publics can hinder a company’s ability to
obtain funds and affect the level of credit a company has. Media publics include newspapers and magazines that
can publish articles of interest regarding the company and editorials that may influence customers’ opinions.
Government publics can affect the company by passing legislation and laws that put restrictions on the
company’s actions. Citizen-action publics include environmental groups and minority groups and can question
the actions of a company and put them in the public spotlight. Local publics are neighbourhood and community
organizations and will also question a company’s impact on the local area and the level of responsibility of their
actions. The general public can affect the company as any change in their attitude, whether positive or negative,
can cause sales to go up or down because the general public is often the company’s customer base. And finally,
the internal publics include all those who are employed within the company and deal with the organization and
construction of the company’s product.

Exercise 3. Answer the questions.

1. What does the market environment refer to? What are its elements? 2. What is microenvironment and
what company departments does it include? 3. Why are the suppliers of a company an important aspect of the
microenvironment? 4. What are marketing intermediaries? 5. What is the difference between resellers, physical
distribution firms, marketing services agencies, and financial intermediaries? 6. What are the types of customer
markets? Describe each of them. 7. What are competitors? 8. What is the final aspect of the microenvironment?
What groups does it include?

Exercise 4. Give Ukrainian equivalents.
Target customers, to influence the organization directly, research department, accounting department, to
have an impact on marketing decisions, to result in customer dissatisfaction; to promote, sell, and distribute



product; international market, market intermediary, to remain competitive, level of credit, to put restrictions on
the company’s actions, neighbourhood and community organizations.

Exercise 5 .Give English equivalents.

ByayBatu Ta minTpuMyBaTH CTOCYHKH, pYIIiliHA CHJIa, MapKETUHTOBUW MOCEPEIHUK, KOHKYPEHT,
YIPaBIIHCBKUI BiIIl, BIIJIUT MaTepialbHO-TEXHIYHOrO 3a0e3MeUeHHs, MapKETHMHIOBE arceHTCTBO, CKJIA,
MEePEBO3UTH MPOAYKT BiJl MiCIs TMOXOMKEHHS J0 MICIS MPU3HAYCHHS, PUHOK KIIIEHTIB, CIOXUBYANA PUHOK,
JIepKaBHUI PUHOK, JOCATATH ITiJIeH, (hiHAHCOBI KOJla, KOHTAKTHA ayAUTOpis 3aco0iB iH(dopMaIlii, IlikaBi CTaTTI.

Exercise 6. Put questions to the underlined words.

1. The microenvironment influences the organization directly. 2. Marketing intermediaries refer to
resellers, physical distribution firms, marketing services agencies, and financial intermediaries. 3. Citizen-action
publics include environmental groups and minority groups. 4. The company should develop a strategic
advantage over their competitors. 5. The market environment consists of both the macroenvironment and the
microenvironment.

Tema 10. Pooota 3 Tekcrom «Macroenvironment». CkiaagaHHs aHOTALil
[IuTanHs 1719 CAMOKOHTPOJIIO:
1. BuBunTH HOBI CJIOBa 3a TEMOIO
2. CKJTacTH aHOTAIIIIO JI0 TEKCTY

Exercise 1. Learn the following words and word combinations.

baby boomer — 6ebi-6yMep (muTHHA, 10 HAPOIVIACS ITiJT Yac
MICISIBOEHHOTO AeMOTrpadiqTHOro BHOYXY)

purchasing power — KyIiBeabHA CIIPOMOKHICTD

raw materials — CHPOBHHA

intervention — BTpy4YaHHS

surgery — Xipypris

nuclear missiles — sIIEepHi pakeTu

update — IIOHOBITFOBATH

restriction — OOMEXKEeHHs

subliminal message — 3BEpHEHHS, CIIPSIMOBAHE Ha IIiICBIIOMICTE

core beliefs — OCHOBHI ITEpEKOHAHHS

secondary beliefs — BTOPHHHI ITEpEKOHAHHS

Exercise 2. Read, translate and give the gist of text 10.

Text 10. Macroenvironment

The macro environment refers to all forces that are part of the larger society and affect the
microenvironment. It includes concepts such as demography, economy, natural forces, technology, politics, and
culture.

Demography refers to studying human populations in terms of size, density, location, age, gender, race,
and occupation. This is a very important factor to study for marketers and helps to divide the population into
market segments and target markets. An example of demography is classifying groups of people according to
the year they were born. These classifications can be referred to as baby boomers, who are born between 1946
and 1964, generation X, who are born between 1965 and 1976, and generation Y, who are born between 1977
and 1994. Each classification has different characteristics. This can be beneficial to a marketer as they can
decide who their product would benefit most and tailor their marketing plan to attract that segment.
Demography covers many aspects that are important to marketers including family dynamics, geographic shifts,
and work force changes in any given area.

Another aspect of the macro-environment is the economic environment. This refers to the purchasing
power of potential customers and the ways in which people spend their money.

The natural environment is another important factor of the macro-environment. This includes the natural
resources that a company uses. The concern in this area is the increased pollution, shortages of raw materials



and increased governmental intervention. As raw materials become scarcer, the ability to create a company’s
product gets much harder. Also, pollution can negatively affect a company’s reputation if a company is known
for damaging the environment. The last concern, government intervention can make it increasingly harder for a
company to fulfil their goals as requirements get stricter.

The technological environment is perhaps one of the fastest changing factors in the macro-environment.
This includes all developments from antibiotics and surgery to nuclear missiles and chemical weapons to
automobiles and credit cards. As these markets develop it can create new markets and new uses for products. It
also requires a company to update their own technology as it becomes outdated.

The political environment includes all laws, government agencies, and groups that influence or limit other
organizations and individuals within a society. It is important for marketers to be aware of these restrictions as
they can be complex. Some products are regulated by both state and federal laws. There are even restrictions for
some products as to who the target market may be, for example, cigarettes should not be marketed to younger
children. There are also many restrictions on subliminal messages and monopolies. As laws and regulations
change often, this is a very important aspect for a marketer to monitor.

The final aspect of the macro-environment is the cultural environment, which consists of basic values and
beliefs of a group of people. The values can also be further categorized into core beliefs, which passed on from
generation to generation and very difficult to change, and secondary beliefs, which tend to be easier to
influence. As a marketer, it is important to know the difference between the two and to focus your marketing
campaign to reflect the values of a target audience.

Tema 11. Jlekcuko-rpaMaTH4Hi BHIPaBH MO TEKCTY
[IntanHs 11 CaMOKOHTPOJIIO:
1. BukoHartu BripaBu 3a TekcToM «Macroenvironments»

Exercise 1. Answer the questions.

1. What does the market environment refer to? What concepts does it include? 2. What is demography?
Give examples of demography. 3. What is economic environment? 4. What does natural environment involve
and what is the concern in this area? 5. What are the fastest changing factors in the macro-environment? What
developments does it include? 6. What are the constituents of political environment? 7. What is cultural
environment?

Exercise 2. Give Ukrainian equivalents.

Gender, shortages of raw materials, become scarcer, to fulfil the goals, restrictions on subliminal
messages and monopolies, marketer, to reflect the values of a target audience.

Exercise 3. Give English equivalents.

KymiBenpHa cipoMoXHICTB, Aep)kaBHEe BTPYYaHHS, YCBIIOMIIIOBATH, OCHOBHI TIepEeKOHAHHA, TeorpadidHi
TIepeMIIeHHSI.

Exercise 4. Match market segments divided according to age groups to their definitions.

1) the silver market a) born after Generation X

2) baby boomers b) born after baby boomers

3) Generation X c) twenty to twenty-nine years old

4) Generation Y d) eight to twelve years old

5) Generation Z e) born between 1946-1964

6) twentysomethings  f) thirteen to nineteen years old

7) teens g) seniors over 70 years old

8) tweens h) born between the mid-1990s and the late

2000s


http://en.wikipedia.org/wiki/1990s
http://en.wikipedia.org/wiki/2000s

Po3aia 2. Jlorictuka

Tema 12. [TucbmoBuii nepekajn texery «Job Discription»
[IuTanH4 118 CAMOKOHTPOJIIO:
1.BukoHaTH MICbMOBHH MEpekiIa]] TeKCTy. BUKOHATH BIIpaBH MICIIs TEKCTY Ha MEPEBIPKY PO3YMIHHS
poro TeKcTy (2, ¢.72 -73, 74)
2. 3BepHyTH yBary Ha cjoBa 70 TeKCTy. Bunucaru ix 3 nepexiaaom (2, ¢.72).

Tema 13. Jlekcuko-rpamMaTH4Hi BOpasu. (2, ¢.75-77)
1. BuxoHaTtu neKCUKO-TpamMaTHyHi BIp. ¢. 75 Brp. 1, c. 73 Bup. 2, 3, c. 74 Bup. 4
2. BukoHaTu rpaMaTH4Hy BIIPaBYy Ha MOBTOPEHHS MOAAIBHUX JieciiB c. 83 Bmp. 10

Tema 14. ITucbmoBuii nepexyaan texery «Modes of Transportation
in Logistics. Continued». Jlekcuko-rpamaTuyHi Bnpasu (2, c. 88-91).
[IuTanHs 1719 CAMOKOHTPOJIIO:
1. 3pobutH MUCHMOBHII TTepekiaa TekcTy (2, ¢. 88-89).
2. BukoHaTu BIIpaBH MICIIsl TEKCTY Ha MEpPeBipKy npounTtaHoi iHdopmarii (2, ¢. 90-91).

Tema 15. Po6ora 3 Tekcrom «Classification of Incoterms».
Jlekcuko-rpamaTuyni Bpasu (2, c.103-106).
[TuTaHHS 47151 CAMOKOHTPOITIO:
1. BukoHaTH OTJISIIOBE YMTAHHS TEKCTY, BUIIKCATH HOBI ciioBa (2, ¢.103).
2. Bukonatu BrpaBu IicjIsl TEKCTY Ha IMEPEBIPKY po3yMiHHS bOro Tekety (2, ¢.103-106).

Tema 16. ITucbMoBHii mepekaan Tekcery « Terms of Payment
in International Trade». Jlekcuko-rpamaTudHi Bnpasu (2, c.118-121).
[TuTaHHs 4151 CAMOKOHTPOJTIO:
1. BukoHaTH MMCHbMOBUH MepeKIaa TekcTy (2, ¢.118).
2. BukoHatu BIpaBu IiCjIsl TEKCTY Ha IMEPEBIPKY pO3yMIHHS HBOTO TekeTy (2, ¢.120-121).

Tema 17. ITucbMoBuHii mepekJiag Texkcery: «Export Documents. Continued» (2, c.132).
[TuTaHHs 17151 CAMOKOHTPOJTIO:
1. BukoHatu orfisiloBe YUTaHHS TEKCTY, BUIIHCATH HOBI cioBa (2, ¢.132).
2. BukoHaTH BIPaBH MICJIs TEKCTY Ha MEPEBIPKY pO3yMiHHS I[bOT0 TeKCTy (2, ¢.133 -134).

Tema 18. [TucemoBumii mepexian tekery: «International Commercial Terms» (3, ¢.100-102).
[TuTaHHs A1 CAMOKOHTPOJIIO:
1. BukoHaru nuceMoBHi nepeknan tekery (3, ¢.100 -101).
2. BUKOHATH BIIPABH IIICIIsl TEKCTY Ha MEPEBIPKY PO3yMiHH 1boro Tekery (3, ¢.101-102).

Tema 19. Jlekcuko-rpamaruyni Bnpasu (3, ¢.103-106).
[TuTaHHs A7 CAMOKOHTPOIIIO:
1. Bukonatu nekcuko-rpamatiyHi Brpasu 1-5 (3, ¢.108-109).



Tema 20. ITucbmoBuii nepexsian Tekery: «Methods of Payment» (3, c.115-116).
[IuTanH4 118 CAMOKOHTPOJIIO:
1. BukoHatu MuCbMOBUH mepekaa Tekery (3, c.115).
2. BukoHaTH BIpaBH MiCIs TEKCTY HA TIEPEBIPKY PO3yMiHHS LIbOTO TekeTy (3, ¢.116-117).

Tema 21. Jlekcuko-rpamaTuyni Bnpasu (4, c¢.122).
[IuTanH4 118 CAMOKOHTPOJIIO:
1. BukoHaTu JIEKCHKO-rpaMatuyHi BrpaBu c. 122-125 smp. 1-5 c¢. 126 Bop. 9, c. 127 Bop. 10, (4,
c.122).

Tema 22. IlucbmoBuii nepekaajn rekery: «Chaos at Heathrow’s New Terminal 5». (4, ¢.52).
[IuTanHs 1718 CAMOKOHTPOJIIO:
1. BukoHat MMChbMOBUHM TIEpEKIaa TEKCTY, BUIIKCATH HOBI cioBa (4, ¢.52).
2. BuKkoHaTH BOpaBH MICIsl TEKCTY Ha MEPEBIPKY PO3YyMIHHS IILOTO TeKCTy (4, ¢.52).

Tema 23. IIucomoBuii nepexian tekery «An Offer. Kinds of Offers»
[IuTanH4 1719 CAMOKOHTPOJIIO:
1. BukoHaTi MUCHMOBHH MEPEKIIal TEKCTY, BUIKHCATH HOBI ciioBa (4, ¢.56).
2. BukoHaTH BIpaBH IiCIsl TEKCTY Ha MEPEBIPKY pO3yMIHHS IOT0 TeKCTy (4, ¢.57-58).

Tema 24. BuBuntn: «Structure of business letter». IlpaBuiia ckjiIagaHHs TiJIOBOro JHCTA
[TutaHHs 111 CAMOKOHTPOJIIO:
1. BukonaT MUCHMOBHH MEPEKIIal TEKCTY, BUMKUCATH HOBI ciioBa (4, ¢.40).
2. Cknactu jucT 3a 3aBaanasm (4, c. 42).

5. PexoMeH1I0BaHi HABYAJbHO-METOAMYHI MaTepiaiu 1Jisi BUBYEHHS
HaBYAJbLHOI JUCHUILIIHA

1. ITaBmok A.B. Anrmiiiceka muist Typusmy. — Tepronuis: JIiopa-Teppa, 2021. — 192 c.

2. Camamaxa M. AHrIiiicbka MOBa JUIsl CTYJEHTIB creriaibHOCTI «Typusm»: HaBY MOCIOHUK/
Mapsna Canamaxa, Auapiit Kotnosebkuii. — JIbBiB: JIHY im. IBana @panka, 2020. — 340 c.

3. Catrin E. Morris Flash of English for Tourism. ELI, 2020.

4. Ernesto D’Acunto Flash of English for Transport and Logistics. ELI, 2021.

5. Sullivan Robert, Dooley Jenny. Travel Agent. Career Paths. Express Publishing, 2019.

6. Virginia Evans, Dooley Jenny. Logistics. Career Paths. Express Publishing, 2020.

7. Pecypc 1yis  BIOCKOHAJNEHHS  HAaBUYOK  TpaMaTHKH, YHUTaHHS Ta  ayJilOBaHHSA
https://learnenglish.britishcouncil.org/

8. Aymiononatok o HiIpyYHUKA Civil Aviation, Career Paths CD
1https://www.youtube.com/watch?v=N2Ptdb_4joo
9. Aymiofonatok 0  MiIPYYHHUKA Civil  Aviation, Career Paths CD 2

https://www.youtube.com/watch?v=1GCBrAFwWGIw&list=PL 3-
F8fyH iznlaB 41pbm1Hyy9MQ6HXR6&index=36

10.Ayniogomatok 1o migpyunuka English for Cabin Crew. Oxford. Express Series.
https://www.youtube.com/watch?v=j807ZfF xUw
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https://www.youtube.com/watch?v=N2Ptdb_4joo
https://www.youtube.com/watch?v=1GCBrAFwGIw&list=PL3-F8fyH_iznlaB_41pbm1Hyy9MQ6HXR6&index=36
https://www.youtube.com/watch?v=1GCBrAFwGIw&list=PL3-F8fyH_iznlaB_41pbm1Hyy9MQ6HXR6&index=36
https://www.youtube.com/watch?v=j8O7ZfF_xUw
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